
The CRM Strategy Director’s primary responsibility is to lead the agency in building a human-centered 1:1 
CRM approach that engages with owners and buyers. This person will be guiding the core team on how 
to use data and insights to hyper-personalize experiences and optimize in real-time. Clients will look to 
this person as a strategic leader that will help them achieve the goals set forth for the brand. 

In	this	role	you	will… 
§ Develop a holistic CRM strategy for always-on and vehicle launch communications 
§ Design interactive customer journey maps based on meaningful behavioral and psychographic 

data 
§ Create content strategies that build consistency, efficiency and effectiveness with dynamic, 

modular template frameworks 
§ Cultivate consumer insights through data, research and a strong understanding of human 

behavior 
§ Embrace new technologies and approaches, pilot progressive, new ways for connecting with 

current owners 
§ Keep up with industry drivers and competitive environment, identify trends, cultural shifts, macro 

forces, and share major implications 
§ Familiarity with Martech and CRM software applications 
§ Build consultative client relationships providing strategic guidance, insight and ultimately foster 

trust 
§ Lead team in defining CRM project goals and objectives, optimize and refine approach based on 

data, results and learnings 
You	have… 

§ Experience in CRM strategy, digital strategy and/or automotive marketing experience 
§ Strong facilitation skills and ability to lead a diverse team to a common goal 
§ Strong understanding of market research, consumer insights, direct metrics, and digital metrics 
§ Knowledge driven person who excels at understanding and applying macro business and industry 

drivers, consumer insights, emerging consumer trends, and gaps within the competitive 
environment 

§ Ability to combine vision with strong creativity and tactical execution 
§ Excellent communication skills: writing, verbal, and large-group presentations 
§ Highly self-motivated and excellent attention to detail 
§ Minimum 10+ years within the Direct / Email and/or Digital Marketing discipline and a background 

in marketing/advertising 
§ A Bachelor’s degree or equivalent experience preferred. 
§ The physical an 

 


